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Company profile - Statista 

• Founded in 2007

• One of the world's leading online 
statistics portal

• 22.6 million page views and
8.5 million unique visitors every 
month

• 1.5 million registered users

• 23,000 corporate customers

• More than 700 employees from 
57 nations

• Headquartered in Hamburg, 
Germany

• Regional headquarters in New York 
City, London, Paris and Singapore



Statista Platform

• One data portal comprising four 
platforms (German, English, French, 
Spanish)

• Over 1 million statistics from 22,500 
sources covering 
80,000 topics and 170 industries

• Worldwide coverage with a focus on 
data from Europe, North America & 
China

• Over 2,000 international universities

• Media partners include 
Mashable.com, Business Insider and 
Forbes

















The Statista Global Consumer Survey 2019:
46 countries, 5,000+ brands and 400,000+ consumers

Global consumption, attitudes, and behaviors

The Statista Global Consumer Survey offers a global perspective on  
consumption and media usage, covering the offline and online  world 
of the consumer. It is designed to help marketers, planners  and 
product managers understand consumer behavior and  consumer 
interactions with brands.

More than 50 industries and topics

The Global Consumer Survey contains data on more than 50 
industries  and topics including social media, eCommerce & retail, 
internet and  device usage, digital media, traditional media, mobility, 
finance,  insurance, smart home, travel, eServices and others.

More than 5,000 consumer brands

The survey covers more than 5,000 brands from categories such as  
social networks, messenger services, search engines, online and 
offline  store brands, smartphones, music streaming, VoD, car makes, 
online  and mobile payment, etc.

Browser-based DIY analyses

The data from the Global Consumer Survey comes alive in an 
interactive  browser-based analysis tool on the Statista platform. Users 
can create  their individual target groups and analyses and export their 
findings into  Excel or PowerPoint.



With 46 countries the Global Consumer Survey 2019  covers 
90% of the global GDP

Basic Survey –
1 update / year

A total of 29 countries receive  
the basic version of the survey 
in  2019. The basic version of 
the  survey covers all industries 
and  topics but does not include  
brands. In each country more  
than 2,000 people will be  
interviewed this year.

Extended Survey–
2 updates / year

A total of 16 countries receive  
the extended version of the  
survey. In addition to the basic  
survey this version contains  
brand usage as well as some 
in- depth questions. For each  
country more than 12,000  
additional consumers will be  
interviewed in 20191.

Country coverage 2019

Basic SurveyExtended Survey

1: The 2018 wave of the Global Consumer Survey includes 8,500 respondents from Switzerland. No update in 2019.



The data contain attitudes and behaviors of  consumers 
regarding 50+ industries and topics
Overview: industries and topics

Marketing & social  
media

Customer journey

Social media & word of mouth  

Websites & apps

Media & digitalmedia

Radio & digital music  Print 

media & ePublishing  TV & 

video-on-demand  Video

games

Finance & insurance

Personal finance

Banking & financial services  

Online & mobile payment  

Insurance

Travel

Private & business travel  

eTravel

eCommerce & retail

Shoppingbehavior  

Retail & FMCG  

Online shopping

Internet & devices

Smartphone  

Access at home

Mobile internet access

Health

Health care & health  
insurance

Pharmacies & medication  

eHealth

Services & eServices

Ticket bookings  

Food delivery  

Online dating

Fitness & health services

Food & nutrition

Grocery shopping  

Online shopping  

Smoking

Mobility

Ownership & purchase  

Smart car features  

Mobility services

Household  
equipment

Consumer electronics

Household appliances

Smart home devices

Accommodation

Characteristics&  
demographics

Education & employment  

Economic situation  Values 

& attitudes

Consumption  

Etc.




